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You know UMass Amherst. Make sure it knows you.

You know UMass Amherst. It’s a community of exceptional people just like you: success-
ful, energetic and engaged in the world’s affairs.

Three times a year UMass Amherst magazine reaches into the living rooms, kitchens, 
and offices of nearly 200,000 alumni, faculty, staff, donors and friends. They are urban, 
suburban and rural; older and bolder, elderly and retired; looking for career connections 
or nesting with children. They’re geographically concentrated in New England but also 
live and roam around the world. They scout out the new and learn from the past. 

Whether they are some of our country’s leading academic and professional firebrands or 
steadfast nine-to-fivers, UMass Amherst readers have the means to be well-informed con-
sumers, seeking quality in everything from their morning coffee to their retirement funds. 
A majority claim household incomes of $100,000 or more, and more than 25 percent have 
earned advanced degrees.

And they’re faithful readers. Research has shown that alumni magazines garner some 
of the highest read-through percentages and loyalty among all periodicals. It makes sense: 
UMass Amherst  readers are devoted to the magazine for its coverage of the vibrant 
UMass Amherst community—their community, your community. 

I just finished reading the latest UMass alumni magazine and said WOW! 
The articles were articulate, interesting and in-depth. The article on Bill 
Cosby was fabulous. I was especially impressed with such well-written 
stories regarding alumni outside of the Pioneer Valley. I found it very 
interesting to hear about the successful alumni who have left the area. 
Thank you and keep up the great work!

–Katherine (Kane) Farrington ’86 
Overland Park, Kansas

It’s our business to bring the compelling stories of UMass Amherst  to nearly 200,000 
alumni. Our business can be good for your business, too. Tell the UMass Amherst commu-
nity about your business with an ad in UMass Amherst magazine.

Advertising in UMass Amherst magazine has provided us a unique oppor-
tunity to reach out to and communicate with UMass Amherst alumni.

 –Leslie Granese, Director, UMass Online
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UMass Amherst: Thought-provoking. Award-winning.*

Recent topics:
 

Presidential campaign rhetoric
Antiquarian books
Arboriculture
Bay State-UMass Amherst Biomedical Research Center
Wind farms
Boston Harbor Islands National Park
Monster.com, created by Jeff Taylor ’01 
Eric Carle Museum of Picture Book Art
Nanotechnology
Landscape architecture and urban design
Preserving Native American languages

—and so much more.

* Chief photographer Ben Barnhart was named 2002 bronze medalist Photographer of the Year by the Council for 

Advancement and Support of Education Award

UMass Amherst: A creative way to support your alma mater.

“Postcards from Amherst,” sponsored by the Barletta Company, helped support both the magazine 
and UMass artists by funding the commission of six works by alumni, students and faculty. The very 
different UMass scenes painted by these artists ranged from faculty member Barbara Johnson’s, 1894 
Horse Barn, to student Michael Ellis’s, UMass Intersection. Alumni Scott Prior’s ’71 painting, Blimp, 
Buildings and Bovines, proved so popular with our readers that a limited edition giclee print was made 
available for sale, providing yet another source of revenue for the university.   

UMass Amherst: A great place to advertise your business.

When you advertise in UMass Amherst magazine, you’re in good company:

Boston Pops
Coca-Cola
Efollett.com
Gazettenet.com
Goodline USA
Gravity Switch
Kaplan Testing
Lathrop Communities
Liberty Mutual Insurance
The Huntington at Nashua
UMass Online
Washington Mutual Home Loans
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Franklin
4,598

Worcester
10,589

Hampshire
10,559

Hampden
9,651

Berkshire
2,816

Middlesex
19,625

Norfolk
8,921

Plymouth
4,945Bristol

3,665

Barnstable
3,665

Essex
7,633

Dukes
250

Nantucket
157

Suffolk
4,193

Other U.S. states:
West Coast: 10,920
California  8,129
Washington  1,389
Oregon  847
Hawaii  334
Alaska  221

Mountain 
states: 2,312
Colorado  1,426
Nevada  309
Utah  199
Idaho  148
Montana  146
Wyoming 84

Southwest: 3,341
Texas  1,867
Arizona  1,091
New Mexico  383

Midwest: 5,604
Illinois  1,441
Ohio  1,223
Michigan  862
Minnesota  611
Indiana  466
Wisconsin  463
Missouri  371
Iowa  167

Plains states: 438
Kansas  168
Oklahoma  113
Nebraska  92
South Dakota  39
North Dakota  26

South: 1,560
Tennessee  521
Kentucky 262
Louisiana  216
Alabama  219
West Virginia  144
Arkansas  105
Mississippi  93

Other Atlantic states:
New York  9,905
New Jersey  4,906
Florida  5,296
Pennsylvania  2,834
Virginia  3,198
Maryland  2,674
North Carolina  1,636
Georgia  1,428
District of Columbia  569
South Carolina  588
Delaware  312

Total Eastern 
Seaboard: 144,729

Contact:  Carol Cambo or Linda Cahillane
 413-545-2991
 413-545-3053 (fax)
 umassads@admin.umass.edu

Total Massachusetts:  91,933

Other New England states:
Connecticut  7,512
New Hampshire  5,310
Maine  2,599
Vermont  2,063
Rhode Island  1,966

Total New England:  111,383
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UMass Amherst magazine circulation
Total distribution: 188,000

Readership
53% male
47% female
25% advanced degrees

Massachusetts households by county:


